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CHARITY FUNDRAISING EVENT

To produce an annual event for up to 1,600 guests.

The magniycent HAC, London, EC1.

To ensure that all guests receive a champagne reception,
three course seated meal and beverages thoughout the
evening.

To create opportunities to raise funds.

To provide entertainment to appeal to a varied
demographic audience.

To plan an impressive aftershow party.

To improve the event experience year on yeatr.

Chilled champagne and lavish cocktails were served on
arrival by elegant waiting staff, followed by a three course
seated meal produced by the acclaimed chef, Jeff Galvin.

A post-dinner rafpe and auction with top prizes, including
a family car, ensured audience interaction and generated
large sums for charity.

An {Around the Worldi theme was created, and post-dinner
entertainment areas were set out to represent the cities
of Tokyo and Las Vegas.

Lulu performed an outstanding forty-yve minute concert.
After this magniycent stage act, guests partied until the
small hours with music provided by one of the UKis top
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An altogether better live experience







